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Media plays an effiective role in helping the democracy to function in its true spirit. Thus, with
an objective to dissect the different dimensions and roles of mass media in the context of
emerging trends driven by new technology and politico- economic under-currents., a two-day
international seminar on  Media and Politics’ was organized on 6th and 7th Dec, 2017 in the
Department of Mass Communication, Assam University Silchar, The book emerges from the
brainstorming sessions of this seminar, which were divided into four parts, namely,
inauguration, presentation, interaction and valediction. The paper presenters sought to
provide acritical assessment of the past and present usage of media in terms of politics and
offering an alternative perspective along with clear , effective and applicable definition of
the role of media in politics . The book entitled “ Media and Politics: The Global Spectrum ” is
& collection of papers presented at the international seminar and will be of interest 1o
faculty , students and researchers in the field of media and allied discipline.
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