





...
ifer q<p| sreEmwrR

gere 37 7% #3909 TS P e gora 9 A
BfOF 21 A A Al G [rEe wwie A Aoy @
ATz AT AITHIT WG GIINF | FTHT TR G (3
ANRFF T | N7 A0S YUFT GfFG7 | G QT [Tow
fRCEIeT | ST IO | IR IS bFBIE JUGETHA AR
Afegre 7i7eT | *ACOT (HOBT YGUITA (TG PPN I
63N | FIECNA ICCT MO (3o OIGTT FZIAFIT oIS | AT
51T (U THNI AEGA oS | QAT THFG! A frw
IS NS 1 S/ | -2 2T — (AT oA
TG (AT Sofw FeANCLET T2 2o | efoqzre org 7¢ R
HOJOIT M T T ©OF (e AT 7| AFfe 727 TrABL
O TN | [P (FOT fF ©1F 477 A0 A2 A | FANE FUAE
@IS T A 197 SRbey e AFY el ©rd 2@ A
2P | T2V TSI FIIH AT FACE (N 40T (7 GAF
P T A | NS, [AANF T S AN 23 S
AT OTeT (7 B, (BT S (B, AN, AATAS | (E 6D
FGNTOIT (I | TS, A, 43, I, g, ST, IO,
TG (BIRANGA— P52 ©/F CwErE A A9 AT 4
ofoq @Tez @ fARE (8 ferem Mebas a29r @il T
G | A SIF PR (AR, (AR, GITAE (RS
opfeq v, 771, MF Afefr O TP (BT, TP E,
W@*WWWWWMWWwwﬁW
0T AT | T FHE, A G e 92 ol haeare
A 99 @b GRE SR AR A O7 TAVCRE (e
AA— O T §& TG ATI-ATGre ST ST ST,
Wof G Iy A ferer | AT CAET ATl SILE (BRI,
T g QAR 7 (A-STEA Aee, el fefere farer

q | ergfen e frsh wnfer 2 srepma |



Signification System in
Indian Advertising

Dr. Nirmal Kanti Roy

In this book, Roy presents a critical study on the creative aspects and changing
rends of print advertisement in India, like the use of visual elements such as logo,
symbol, frademark and mascot to make an advertisement more creative and
effective. Further it discusses about changing trends of Indian advertising and its
various modes and methods and how it has change with the change of fime and
space. Moreover, this book also examines the ethics of advertising and focuses
upon the advertising campaign of Amul and Air India because the mascots of the
Amul Girl and Maharaja provide the most authentic documentation of the changes
fraced from the past fill today. This book is chiefly devoted to highlight the creative
feature that is the use of signification systemin printadvertisementin India.

Bom in Silchar, Assam, Dr. Nirmmal Kanti Roy is an academician,
artistand a photographer. He completed his graduation and post
graduationin Fine Arts from the Department of Fine Arts, Assam
University, Silchar. Dr Roy obtained his PhD degree in Visual
Arts, from the Department of Visual Arts, Assam University,
Silchar. To his credit he has participated in many national and
intemational exhibitions. As a photographer Dr. Roy achieved
national and international fame and won prestigious awards. He
also contributed a number of research papers in Indian journals.
Presently, he is working as an Associate Professor of Applied Art and is also the
Head of the Department of Visual Arts, Assam University, Silchar.
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