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Chapter 41

WOMEN REPRESENTATION IN

COMMERCIAL ASSAMESE FILMS

Paromita Das and Rashmi Sarmah

Since the birth of the feminist movement women have claim
’ : P 2 ed that they are li
;Z\?JT claim o:h:;mucd even in the areas of art and culture apart l; r):n:: tllilevci;;g i::, :lmaﬂ;!
. Hence, women are presented in media, 5 ecially in fil ; iy
debate for long, el y in films, has been an area of
In Assamese cinerr ¢
view. Whether the character of the woman prnml:m:t(}r?t.cdbw‘.’“’.““ from the male point of
S Bt soudow $io e oine of view | s submissive and oppressed or strong
e ailonderwd. n takenww is clearly evident.
Assarms, Hiya Diya Niya, and Buwari : two very successful commercial films f
o 2 ya, wari. While Buwari w ‘ : B
.'W_ d in 2000. One thing common about bo " fnade in the 1980s, Hiya Diya Niya
women characters been su ut both the films is, in neither of
ppressed or compelled to act | r of them have any
m_ Still, the respective fi ) act in a certain way by any of the male
wush fhe male poi clive film makers have conve . y by any o
: point of view. nveyed their messages very tactfull
! directed by Munin Barua is a st
marriage and relationships, The film ﬁl ory of class differences and how i
t::f women of the new aﬁ‘;‘m revolves around the varied outlook
bita, two friends with generation, It is portrayed through the charade®
plagonist Momi, is :;?d‘h'”t‘“ﬁ personality
s 2 child. Momi who ‘P""woung urban girl who was engaged 01
> westem outitall the time, ate nights 1%
Y WantstomarryanNR!.Sh!il-Wl




