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ABSTRACT _

Online marketing is a set of tools and methodologies used for promoting products mrlri
Services f.flmugh'ﬂm internet. It can deliver benefits like growth in pr,l_.t-:-n fal, rf.'r;'a.jm
expenses, elegant communications, better control, improved customer service, com petitive
advantage, low costs, flexibility and convenience, analytics, multiple oplions,
demographic targeting, Save Time, Save Fuel , Save Energy, C{JFIIFIIE'FJ:H:(JFE of Prices mm
24/7 Availability. Though this type of tmarketing has lack of tangibility, problems in
payment and reburns, it has gained much popula rify over traditional marketing in recen!
years and continues to be a high growth i ndustry. The present study attempts to assess
the preference and perception of consumers towards online sho pping in Lumding Toum
af Assam.

Keywaords: Online shopping, Cansumer preference, Consumer perception, consumers
— — — - -

Introduction

Online marketing is a set of tools and methodologies used for promoting
products and services through the internet. Online marketing includes a wider
range of marketing elements than traditional business marketing due to the extra
channels and marketing mechanisms available on the internet.

Online marketing is also known as internet marketing, web marketing, digital
marketing and search engine marketing. It can deliver benefits like growth in
potential, reduce expenses, elegant communications, better control, improved
customer service, competitive advantage, low costs, flexibility and convenience,
analytics, multiple options, demographic targeting, save time, save fuel , Save
€Nergy, comparison of prices and 24/7 availability,

The broad online marketing spectrum varies according to business requirements,
Effective online marketing programs leverage consumer data and customer
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Effect of Road Transport in the

Development of Rural Economy

of North-East India
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The North-east region of India comprises Arunachal Pradesh,
Assam, Manipur, Meghalaya, Mizoram, Nagaland, Tripura and
Sikkim. This region has abundant natural resources like—minerals,
coal, pEIEIDlEl.lm, forest, water, and biodiversity which constitute
the basis of its potential wealth. It also provides a platform for
India to extend its linkages with the immediate neighbourhood
such as—China, Bhutan, Bangladesh, and Myanmar and thus
influence the South-east Asia. But the region is also wrecked by
several problems, the most invasive being underdevelopment, a
huge number of insurgent outfits, and the resultant vulnerability
o external interference. Defence and development of the North-
east have thus emerged as a fundamental aspect of nati:::{'ml
security. The development of an efficient road network in the region
isthe only way to overcome these problems. Roads not only help
to bind the divergent regions but also open up new areis for
seltlement and economic ventures. ,

The pattern of the road network that has evolved in the North-
®ast reflects the priorities that have driven road building n the
1ast 70 years. In the immediate aftermath of independence, there
Was a felt need to establish severed linkages between the North-
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SUSTAINDPRENEURSHIP: ‘A PARADIGM
SHIFT IN THE MINDSET OF NEW
GENERATION ENTREPRENEURS

Amrita Dutta &Dr- Subit Dutta

Introduction

Things have changed radically in the actual market. On one hand, the large
corporations start to note the ecological 13sues and the facts that mounting societal
inequalities are creating problems to the busziness environment and overall society.
And on the other hand, the ultimate consumers are becoming more alarmed about
these challenges to a sustainable economy. The global economy underpoes towards
maturity, and changes from a "growth at all cost” to a "balanced growth". To face
these changes, a new way of business organization was born, known as
Sustainopreneurship, a blend of the words: sustainability and entrepreneurship. It
iz the new way to do business; it is about solving problems related to =ocial and
environmental sustainability.

Sustainability and sustainable development is gradually gaining attention of
public, and more importance and reverence in academi.nlmsearch. A 51115113{313”15
chift in society’s development is required to assure a capability L-:}endm.-e. buﬁLamE_the
development is vital to not only the environments IE-DE'L“'“% ""'Hﬂ'h_'}mg' L Hﬁl H.
necessity to turn the gradual demise of the h._:,mal'l i i bl t}-
towards the environment and society 1z imperative. Sustainable d.EW:;EE;mem B
at the convergence of three constituent par 5= e,wn-im.meﬂml Sui‘"ﬁé’;f r ;-‘-"ﬁjmh:'l':'fﬁ
sustainability and social SUE"‘-ﬂi“Ehﬂi[:'rf the ﬁmndmmm.m . -u l-lFr?rm a halistic
entrepreneurship - austainopreneurship. These er:!.’rl,rEpLD]'l:!u; Eﬁf;:]mmi-:: e
o B e sgartap that smbeds environmental, &

sustainability dimensions to anlve a sustainability related problem.
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K :%B,l’:ﬂﬂﬂnhes however, exhibit
felectronic payment service, despite
's&ﬂnﬁ inclusion at both the
thmlﬁ retail traders play
Mtﬂbﬂ market sizing study,
igher percentage of paper-based
chi .r.n_m‘u The trend is also more

vhere many itinerant and fixed
om electronic transactions, such
ca am:rftmra costs (including
i ﬁ.ﬁfﬂwareness, difficulty in

'aﬁb:paymﬁnts mainly in cash.
f mt&bg:mg “eafe”, limited access
orking capital, and are poorly

: ﬁbﬂmE#FﬂTNEd by supplier and
veloping countries. electronic
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