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MBA Admission Information Brochure 2021 

Department of Hospitality & Tourism Management 

Assam University, Silchar 

 

About the University 

 

Assam University, Silchar was established in 1994 as a Central University by an Act of 

Parliament enforced through Notification of the Government of India. 

 

The University over the years has made impressive strides in establishing itself as a premier 

institution of learning in North East India where emphasis persistently has been on the 

blending of quality education, socially relevant endeavors and scientific pursuits with 

mission-orientation and tireless striving for excellence. 

 

The sprawling University Campus is spread over an area of about 600 acres where 41 

Departments under sixteen Schools of Studies of the University function. The institution 

provides state-of-the-art facilities to students who come from different parts of the country 

and abroad. 

 

The Campus is 23 km off Silchar city. Silchar being the gateway to the southern part of 

North- east India is the hub of commercial activities and is known for its history as the Tea 

Capital of South Assam. 

 

Away from the humdrum of the busy city-life of Silchar and set amidst its sylvan 

surroundings, the University community engages itself in academic pursuits. 

 

With the mystique Bhuban and Barail ranges of hills as backdrop, Assam University Campus 

is surrounded by lush green hillocks, natural lakes and picturesque tea gardens of South 

Assam. The serene setting together with exquisite natural beauty in and around the Campus 

adds uniqueness to the University's ambience capturing viewers’ imagination and providing 

an ideal atmosphere for study and research. 
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The Department of Hospitality & Tourism Management 

 

 

Established in 2020, under the Jawaharlal Nehru School of Management Studies, Assam 

University (JNSMS-AU) is one of the premier B-Schools in this country.  JNSMS-AU has 

been accredited consecutively by national rating agencies as the Outstanding B-School in 

Eastern and Northeast India. 

 

The central focus of  DHTM, JNSMS-AU has been on developing in students a strong bond 

with their Indian roots while persistently inspiring and enabling these learners to acquire 

global vision and competency of a global scale. The processes, systems and modules in the 

School are so designed that the students can acquire mastery over the diverse functional areas 

of Management and are empowered simultaneously with improved analytical & soft skills, 

intellectual prowess and creative imagination. 

 

The enabling academic ambience & state-of-the art teaching-learning infrastructure, the 

continually-updated learning modules and teaching pedagogy and above all the careful 

nurturing by a competent and dedicated core Faculty go hand in hand at DHTM, JNSMS in 

ensuring that the MBAs coming out from this B-School are culturally sensible and fine-tuned 

and are mission focused and value driven. They are trained to negotiate with challenging 

situations. Thanks to the tireless efforts by the DHTM, JNSMS Faculty, the students here 

develop in themselves an insatiable urge for striving continually for excellence and the 

capability for translating their individual excellence into organizational & team-excellence. 

 

The Department of Hospitality & Tourism Management, JNSMS offers at present Master of 

Business Administration in Hospitality & Tourism Management  (MBA-HTM). The 

academic programme is administered by  the School JNSMS . The programme is handled by  

the competent Core DHTM & DBA Faculty whose efforts are supplemented by a team of Jr. 

Consultants and Visiting Faculty. 

 

The DHTM & DBA-Faculty members  have the  competency in key areas of Hospitality and 

Tourism Management like Tourism Management, Hospitality Management, Finance, 

Marketing Management, Service Marketing HRM and Operations Management. 
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2-Year Full Time MBA-HTM Programme 

 

The Master of Business Administration (MBA-HTM) is a two-year full-time programme. The 

programme aims at equipping the students with a comprehensive set of skills and in-depth 

understanding of the theory and practice of real-life-management within the framework of a 

multi-disciplinary and multi-cultural setting. 

 

The Department of Hospitality and Tourism Management started its MBA programme in 

(Hospitality and Tourism Management) from the academic year 2020 under Jawaharlal 

Nehru School of Management Studies. The department will focus in the area of Hospitality 

and Tourism with equal stress on theory and practical knowledge. The curriculum is designed 

with distinctive modules which are relevant to contemporary and industry professional’s 

consultation. Besides teaching and research work the department is committed to disseminate 

knowledge among  students to become an organization leader and  responsible citizen. 

 

  The Department offers a specialized MBA programme of Two Years Full Time in 

Hospitality and Tourism Management with choice-based credit system (CBCS). The course is 

divided into four semesters and the course structure will include Summer Internship, Project 

Work and Dissertation. 

 

Goals/Objectives: 

     The Department of Hospitality & Tourism aims at 

1.Providing high quality professional Education 

2. Promoting wide range of academic and industry expertise. 

3.Delivering student centric teaching and solutions to Hospitality and Tourism Industry. 

4.Fostering Ethical, Sustainable and Entrepreneurial Hospitality and Tourism Business 

Culture. 

 

 

 

The course-structure for the programme has been designed keeping in view the immediate 

on- the-job requirements as well as the long-term career-needs of the young Hospitality & 

Tourism professionals. Proper balance is maintained between the general foundation 

component of the course and its specialized components. DHTM offers to its students the 

opportunity to specialize in two select areas of their interest under the scheme of dual 

specialization. 
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Admission Eligibility 

 

Candidates seeking admission to the MBA(HTM) Programme, 2021 must be either – 

 

a) a graduate from any relevant discipline having a minimum of 55 percentile in CAT 

2020 [Relaxation of minimum percentile for reserved category candidates will be as per the 

GOI rules]; 

                                              OR 

b) a candidate having a Bachelor's Degree in any discipline (Science, Commerce, Arts, Mass 

Communication, Computer Science, Engineering, Technology, Pharmacy, Medical Science 

or any other relevant field) with at least 55 % marks or equivalent CGPA [relaxation of marks 

or equivalent CGPA in case of the candidates belonging to reserved categories will be as per 

GOI rules] in aggregate in either Honors or Pass course awarded by any of the Universities 

incorporated by an act of the Central or State legislature in India or other educational 

institutions established by an act of Parliament or declared to be deemed as a University 

under Section 3 of the UGC Act, 1956. 

 

A candidates who has already appeared or would be appearing in the Final Semester 

Examination of a Bachelor's Degree programme before 31st May, 2021 may also apply for 

admission if he/she has already cleared all the earlier Semester Examinations of the said 

Degree programme by securing the minimum qualifying marks as mentioned under the 

regulations for CAT 2020 or under (b) above, as the case may be, subject to the conditions 

that, such candidates if selected will have to submit to the Department their Degree Final 

Mark-sheet positively on or before such date as would be notified by the University for this 

purpose and that in the event of the failure of the candidate either to qualify himself/herself in 

the said Degree Examination by securing the notified minimum percentage, or to submit the 

Degree Final Mark-sheet within the notified date, his/her admission to the MBA programme 

shall automatically stand forfeited and in such case no claim for refund of the Fees deposited 

by the student shall be entertained. It is to be noted that the candidates who are not covered 

by (a) above [i.e., all those candidates who are not coming through CAT 2020] for appearing 

in the GD & PI will have to first qualify themselves in the Written Test to be conducted by 

the Department of Hospitality and Tourism Management , Assam University on the date as 

notified below in the Admission Calendar. 

 

Candidates duly qualified as above (either in terms of the CAT 2020 percentile or in terms of 

the Written Test score) for being eligible for admission shall have to successfully clear the 

Group Discussion and Personal Interview (GD & PI) conducted by the Department by 

securing a minimum score of 50 % in both the segments. 

 

Final selection from amongst the eligible candidates will be based on Composite Scores of 

candidates as decided by their (i) Past academic records [30 % weight]; (ii) CAT 2020 

Percentiles, if any [20% weight]; [iii] GD Scores [20% weight]; and (iv) PI Scores [30 % 

weight]. 
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MBA Admission 

Programme Calendar 2021 

 

IMPORTANT DATES 

Application Form and Information Brochure 

will be available online from 

25
th

 February 2021 

Last date of receiving of completed application 

form online 

18
th

 March 2021 

List of eligible candidates for Written Skill 

Assessment Test (WSAT) 

19
th

 March 2021 

Date of Written Skill Assessment Test (WSAT) 22
nd

 March 2021 

Date of Group Discussion & Personal Interview 23
rd

  March 2021 

Notification of List of selected candidates for 

Admission 

24
th

 March 2021 

Date of Admission (Tentative) 25
th

 March to 31
st
 March 2021 

Academic Session Begins July 2021 

 

         *Dates may change due to unavoidable circumstances. 
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Fees Payable by MBA Students 

Sl. No Particulars Amount (Rs.) 

1 Admission Fee (one time) 1,500.00 

2 Tuition Fee (monthly) 2400.00 

3 Identity Card (one time) 75.00 

4 University Registration Fee (one time) 300.00 

5 University Development Fund (annual) 1,500.00 

6 Library Fee (annual) 500.00 

7 Sports Fee (annual) 100.00 

8 Basic Primary Health Services (annual) 200.00 

9 Medical Insurance (annual) 300.00 

10 Students Co Curricular Fund (annual) 200.00 

11 Students Aid Fund (annual) 150.00 

12 Magazine Fee (annual) 100.00 

13 Computer Laboratory Fee (refundable) 500.00 

14 Library Caution Money (refundable) 500.00 

15 Course Fee (per semester) 30,000 

16 Knowledge Center & Internet Usage Fee (annual) 1000 

17 Internship & Placement Information and Brochure 

Fees (annual) 

2000 

18 Management Fest Fee (Annual) 1000 

19 Industry Interface & Corporate Relation (Annual) 4000 

20 MBA Alumni Fee (one time) 300 

21 Examination Fee (per semester) 800 

22 Transportation Fee (annual) (maximum) 2800 

23 Marksheet Fee (per marksheet) 75 

24 Centre Fee (per semester) 300 
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 Subject to notifications issued by the University / Department from time to time, fees payable 

for 2021-2022 are to be paid at the time of admission and fees payable for 2021-22 at the time 

of enrollment in 2nd year classes. 

 Fees shall be payable in cash to bank or by online payment. 

 A student who after taking admission is found disqualified or desires to withdraw his / her 

name from the roll of University cannot claim any return of fees except the amount paid by 

him / her as caution deposit. 

 

 

Total Approximate fees during 1st Semester: Rs 79455.  

Total Approximate fees during 3rd Semester: Rs 75000. 

 

                                              Faculty Profiles 

 

 

 

               

 

 

 

 

 

 

Address for Communication 

Department of Hospitality and Tourism Management 

 

Prof. H.Ramananda Singh  

HOD (i/c) 

                                        M.Sc. (Maths), MBA, PGDCA, PhD 

                                            Area of Interest: Marketing and General Management 

 

Mr.K.N. Lokesh Kumar 

MBA, UGC-NET/JRF 

Areas of interest: Tourism Marketing, 

Internationl Tourism, Tourism 

Geography, Tour operations, Airline 

operations & Management 

 

 

Mr.Pradip Kumar 

 B.Sc.(H&HA), MTM, UGC-NET, 

CLF 
Areas of interest: Hospitality 

Management, Service 

Marketing, Hotel & 

Accommodation Operations 
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Jawaharlal Nehru School of Management Studies Assam University, Silchar 

Dist.: Cachar, Assam - 788011 

E-mail: rama.haomom@gmail.com/ hailoks@gmail.com/pradipkumar567@gmail.com 

 Website www.aus.ac.in or www.ausadmission.in/mba 

Phone No.:9435172951 | 9390941347 | 9864699531 

 

mailto:hailoks@gmail.com/pradipkumar567@gmail.com
http://www.aus.ac.in/
http://www.ausadmission.in/mba

